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Kahli offers business financing = if you come to Avalon Park

As much as $10 million
on the table for firms.

BY CHRIS KADFFMARN | STAFF WEITER

Avalon Park developer Beat Kahli is
puttieg his money where his mouth s
when it comes to huring new businoss ta
his commumnity,

Kakli is offering venture capital fi-
nancing of £25,000 to $10 million o en-
trepreneurs long on good ideas but short
o1 funds — if they locate in Avalon Park,
hils east Orlando development,

“1 want to create Winter Park in east
Oriando,” Kahli says in explaining the
type of businesses he wants o atiract,

T do that, he's looking for svery-
thing frem architectural firms and
restavrants to simulation and training
companies — gspeclally small busi-
nesses, amploying 10-00 people, that are
leoking to stay long-term. Jost about
e enly typie of industcy Kahll won't
cansider for financing ie heayy mann

Tacturing, mostly due 1o zoning igsues,

Ultimately, Kahli wants to add 250
firms to the existing Avalon Park bust-
ness community of 100 companies and to
grow the mumber of employees working
Uhere Fronm 1,000 (o §,000,

“In a challenging real estate econ-
amy. I bellave [incentlves] can help.”
says Kahli, who controls an emerging
enterpriaes capital investment fund af
about 350 millien of his own money.
“Getting cepital these days is not easy
for entrepreneurs. This 1s when you
have to [ov the groundwork for the fu-
fure and invest,”

The Kinds of entreprencurs Kahli Is
seaking must meet a few requibrements:
They must have promising ideas and a
solid busginess plan, 10 years of buniness
experience amnd somi capital,

Using financial incentives to Jure
campanies is definitely warth trying

despite the less-than-optimum eco-
nomic anvironment, say local sconomis
development experts. “Even in poor
limes, companics are still being ere-

ated,” notes Bill Seyfried, professor of
cconamies ot Rollins College Crummer
Graduate School of Business. “Tt has the
potenitial to spur activiiy”

By doing it now, Seyfried adds, Kahli
Ry b able to push some
activity in Avalon Park
that, in turn. will encour-
age other companies to fol-
lome Om the other hand, i
T i 115 Tew years, people
might not find Avalon Parcl
as new and appealing.

"He's the consumimate
enirepreénsur,” says Jorry
Rums, executive director of the Disney
Entreprenenr Center, “and it's a groat
Investment In the alure.”
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Avalon Park's dewntown district may get
mare storefronts, thanks to incentives
offered by developer Beat Kahli.
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